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CONTENT

Healthy Living
Food & Drink
Fashion
Family
Community
Home
Weddings
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BRANDED CONTENT

Branded in Beauty.
DISPLAY YOUR BUSINESS IN A FEATURE FORMATED
BEAUTIFULLY DESIGNED CUSTOM ARTICLE.

Let us design an article featuring your business in our elevated design format.
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DEMOGRAPHICS

PRINTED & MAILED DISTRIBUTION

City Household Income Distribution
EDINA $150,000+ 10,000
MAPLE GROVE $125,000+ 10,000
PLYMOUTH $125,000+ 10,000
ST. CROIX VALLEY $125,000+ 10,000
WHITE BEAR LAKE $125,000+ 10,000
WOODBURY $125,000+ 10,000
LAKE MINNETONKA $150,000+ 15,000
CITIES SOUTH $125,000+ 15,000
MAPLE GROVE
55311
55369
PLYMOUTH
55441
55446
55447
WHITE
BEAR LAKE
55090
. 55110 P ——
LakeMinnetonka 55115 ST. CROIX
MINNEAPOLIS 55127 54016
55001
55042
55082
LAKE
MINNETONKA EDINA
55331 55410
55356 55424 ST. PAUL
55305 55435
55345 55436 WOODBURY
55359 55439 55125
oos64 55129
55384
55391

Lake Minnetonka Magazine serves Minnetonka, Wayzata,
Minnetonka Beach, Spring Park, Long Lake, Orono, Mound,
Shorewood, Excelsior, Minnetrista, Tonka Bay, Greenwood,
Woodland, Delano and Deephaven

Edina Magazine Edina proper as well as the Linden Hills and
Fulton neighborhoods of South Minneapolis

St. Croix Valley Magazine serves Hudson, Stillwater, Lake
Elmo, Afton, Bayport and Lakeland

White Bear Lake Magazine serves White Bear Lake, White
Bear Township, Mahtomedi, Dellwood, Birchwood Village,
Bellaire, Gem Lake and Willernie, Vadnais Heights and North
Oaks

Cities South Collection includes Lakeville Magazine and
Prior Lake Magazine

l.ocal.

Cities South

Lakeville
Prior Lake

CITIES SOUTH
55044 - Lakeville/Credit River
55372 - Prior Lake



edina

LakeMinnetonka

Woodbury

Issue Date Editorial Highlights Special Section Ad Space Reservation Ad Materials Due
JANUARY 2026 Health & Wellness Summer Camps Guide  Nov. 21, 2025 Nov. 28, 2025
FEBRUARY 2026 Weddings Wedding Collection Dec. 12, 2025 Dec. 19, 2025
MARCH 2026 Arts & Culture (Dining) Jan. 16, 2026 Jan. 23, 2026
APRIL 2026 Homes Home & Garden Feb. 13, 2026 Feb. 20, 2026
MAY 2026 Travel & Outdoor Living Travel Guide Mar. 13, 2026 Mar. 20, 2026
JUNE 2026 Family April 17, 2026 April 24, 2026
JULY 2026 Best Of 2026 May 15, 2026 May 21, 2026
AUGUST 2026 Education June 12, 2026 June 18, 2026
SEPTEMBER 2026 Design Home & Garden July 17, 2026 July 24, 2026
OCTOBER 2026 Style & Beauty Aug. 14, 2026 Aug. 21, 2026
NOVEMBER 2026 Holidays Holiday Gift Guide Sept. 11, 2026 Sept. 18, 2026
DECEMBER 2026 Entertaining Oct. 16, 2026 Oct. 23, 2026

plymouth St. Croix Valley Cities South

Issue Date Editorial Highlights Special Section Ad Space Reservation Ad Materials Due
DEC 2024/JAN 2026 Giving Back, Entertaining & Wellness Oct. 24, 2025 Oct. 31, 2025
FEBRUARY/MARCH 2026 Weddings Wedding Collection Dec. 12, 2025 Dec. 19, 2025
APRIL/MAY 2026 Homes, Outdoor Living (Travel) Home & Garden Feb. 13, 2026 Feb. 20, 2026
JUNE/JULY 2026 Best Of 2026 April 17, 2026 April 24, 2026
AUGUST/SEPTEMBER 2026 Education (Family, Pets & Senior Living) June 12, 2026 June 18, 2026
OCTOBER/NOVEMBER 2026 Arts & Culture (Interior Design) Home & Garden Aug. 14, 2026 Aug. 21, 2026

DEC 2026/JAN 2027 Holiday Holiday Gift Guide Oct. 16, 2026 Oct. 23,2026

maplegrove White Bear Lake

Issue Date Editorial Highlights Special Section Ad Space Reservation Ad Materials Due
JANUARY/FEBRUARY 2026 Weddings (Beauty & Style) Weddings Collection Nov. 21. 2025 Nov. 28, 2025
MARCH/APRIL 2026 Arts & Culture (Travel) Jan. 16, 2026 Jan. 23, 2026
MAY/JUNE 2026 Homes & Outdoor Living Home & Garden Mar. 13, 2026 Mar. 20, 2026
JULY/AUGUST 2026 Best Of 2026 May 15, 2026 May 21, 2026
SEPTEMBER/OCTOBER 2026 Education (Interior Design) Home & Garden July 17, 2026 July 24, 2026

NOVEMBER/DECEMBER 2026

Holiday

Holiday Gift Guide

Sept. 11, 2026

Sept. 18, 2026



Make a lasting impression

with your customers.

PRESENT YOUR BUSINESS TO OUR
READERS IN A PROFILE FORMAT.
Business profiles offer a unique opportunity to
speak directly to your customers with a tailored
story written in the way you want to be featured.

Samt Thersse of Woodbury continues Its ;
commiltment to quality living and expert care
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Regency Homes continues its legacy and
commitment to excellance, celebrating
40 years in the industry,
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CITY MAGAZINE PRICING REGIONAL MAGAZINE PRICING

One-page profile (format featuring 1 photo) LAKE MINNETONKA, CITIES SOUTH

$2,850 for one magazine One-page profile (format featuring 1 photo) Feature on our Websites
$1,995 for each subsequent magazine $3,600 for one magazine $500 each

$2,800 for each subsequent magazine
Two-page profile (format featuring 2-3 photos)

$4,500 for one magazine Two-page profile (format featuring 2-3 photos)
$3,600 for each subsequent magazine $6,000 for one magazine

$4,800 pick up for City Title

Rates include ad space, photography, design and writing (approximately 300 words)
with up to three revisions on the written piece. Includes unlimited usage of one photo.

.ocal.



Postcards are
inserted on your
full-page ad.

), .ﬁ ) Now open

HealthPartners Clinic
Apple Valley

clinic. More services. Same amazing care.

8 HealthPartners
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CELEBRATING 20 YEARS
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Wrap-around promotional piece
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LUNDS&BYERLYS

that appears on select magazines. More thanjusta

Can be printed on both sides
(four color) for an upcharge.

PROMOTIONAL CARD White Bear Lake.

grocery store.

Visit The Mezz at Lunds & Byerlys

Standalone promotional piece Happy Hour 3 6 pm Dail. $4 Craft Beer & $5 Wine.

tipped into selected title(s)
or all magazine titles.

aw

RATES

Pieces Printed 10,000 15,000 20,400 30,000 40,000
BELLYBAND $4,800  $5,800  $6,800 $8,800  $10,800
PROMOTIONAL CARD $1,200  $1,600  $2,000 $2,800  $3,500

(client provided)

PROMOTIONAL CARD $2,500  $3,000  $3,500 $4,500  $5,500

(we print 4” x 6”)

*Promotional card rates do not include the cost of the full page ad

Our community
magazines offer exclusive,

specialized options
THAT SHOWCASE BRANDS IN UNIQUE,

ATTENTION-GRABBING WAYS.
Opportunities are limited and available on a
first come, first served basis.

ﬂnf A SENSE OF
At WITHTHE GARDEN

A beginner's guide to
accessory dwelling units
explains what they are
and how they fit into
the housing landscape

OURICOMMUNITY.GUR 1

#SMART [tA MOVE

KRISTI

NSTOCK
REALTOR

DESIGN SERVICES

Just Listed

SNYDER
TEAM

$350 for up to three hours

$150/hour (additional time)

SPECIAL PRODUCTS DEADLINES
Deadlines for special products are
earlier than the regular advertising

due date. Space needs to be secured
and materials received and approved by
STANDARD AD SPACE RESERVATION
DEADLINES.

Availability is limited so check with your
account executive.




BEST OF 2026

10%

DISCOUNT
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WINNER

BEST

Celebrate your

community with us!
WE WILL ONCE AGAIN CELEBRATE OUR

BEST OF READERS’ CHOICE ISSUE.
This much-anticipated publication is filled
with great information about favorite shops,
eats, businesses and services that residents
of each community love. Finalist information released: ONLINE MARCH 1, 2026

Reader’s Vote Submission:
JANUARY 1- JANUARY 31, 2026

Published: JUNE/JULY 2026

OUR COMMUNTY OURMAGAZINE

plymo

BEST OF 202

CITY SPECIAL RATES REGIONAL SPECIAL RATES MATERIAL DEADLINES
FULL PAGE  $2,160 LAKE MINNETONKA, CITIES Plymouth, St. Croix Valley, Cities South
SOUTH COLLECTION
% PAGE $1,650 5 AD CLOSE MATERIALS DUE
2\ H PAGE $1.375 FULL PAGE  $2,875 April 17, 2026 April 24, 2026
9y $895 % PAGE $2,285
/s S PAGE % H PAGE $1,800 Edina, Lake Minnetonka, Maple Grove,
v PAGE $1.275 White Bear Lake, Woodbury
AD CLOSE MATERIALS DUE
May 15, 2026 May 21, 2026

.ocal.



SPONSORED * BEST OF 2025 WINNER

... BEST OF BUSINESS PROFILE

A Foundation of the Community Built
for the Long Term—With You in Mind

Choosing the right wealth management team is
about building a relationship that stands the test of time.
The team at Accredited Investors Wealth Management",
believes that consistency, independence and thoughtful
leadership are key to delivering the kind of solutions and
experience clients can count on for years to come.

Since 1987, Accredited has focused on what matters
most: meaningful relationships and personalized guidance.
Today, the firm is comprised of a 60-person team located
in Edina, managing more than $3.7 billion in assets as of
December 31, 2024.

“Accredited is built to last,” says managing partner and
shareholder Becky Krieger, CFP, CPA. “Our independence
is the cornerstone of our approach. We believe it s crucial
to our responsibility as a fiduciary and allows us the free-
dom to prioritize our clients’ needs above all else.”

“Amid a chaotic environment of consalidation in the advi-
sor industry, we are focused on continuity and consistency,”

Krieger says. *That's why we've been so intentional about
who we hire, how we grow and the culture we've created.”
Accredited’s guiding principle—Spend Your Life Wisely—
serves as a constant reminder that money s a tool to help
people live with intention. Accredited utilizes its Wealth
Management Index™ to help clients connect their finances

with what truly matters to them, and—through long-stand-
ing relationships—to help them stay on track no matter
what life brings.

‘Being proactive is really about putting our clients first,”
says managing partner and shareholder Brian Martin, CFP".
“We don't want to wait for someone to reach out with a
question or concern; we tell our team to be the first to call
It's about staying a step ahead, anticipating what's com-
ing and making sure our clients always feel seen, heard and
supported.”

Accredited is built on trust, longevity and a commitment to
doing right by it clients—now and for generations to come.
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Accredited Investors
WEALTH MANAGEMENT"

5200 W. 73rd St., Edina
952.841.2222 + accredited.com

Boutwells Landing (Presbyterian Homes & Services)
enriches the lives of residents with expert, quality care.

Boutwells Landing encourages families and potential
residents, who are looking for an ideal senior living commu-
nity that focuses on physical, social and spiritual well-being,
to discover the community's extensive services and senior
living options.

Since 1955, Presbyterian Homes and Services has pro-
vided housing and services for older adults, earning a strong
reputation through its person-centered philosophy and
commitment to innovative care.

Established in 1999, Boutwells Landing is a Presbyterian
Homes & Services senior living community, located near
Stillwater in Oak Park Heights, offering independent living,
assisted living and memory care options along with tran-
sitional and long-term care. Ideally located on more than
100 acres, Boutwells Landing is graced with ponds, paved
walkways and rolling parkland—welcoming residents to enjoy
outdoor living,

Providing opportunities for healthy and active living is also
an important aspect of life at Boutwells Landing. A full site of
‘wellness activities, recreational programming, special events
and shopping trips fill the calendar. Residents come from
diverse and life and

find ways to continue their interests and passions. Many of the
activities on campus are resident inspired and led. “Boutwells

Landing has given me many opportunities to use my talents
to bring neighbors together for social fun of all kinds,” says
resident Judy R.

At the heart of this newly renovated community lies the
Town Center—the focal point of the community—featuring
a variety of amenities, such as indoor pools, banking facili-
ties, a private movie theater, a fitness center, an art studio, a
workshop, dining options, a boutique-style convenience
market and so much more!

“While we are delighted to highlight our community
features, exploring senior living is more about finding a place
where you feel at home,” says Linnea Hill, community relations
director, "When searching for a senior living community, we
want our residents to find fulfiliment, purpose and joy,” says

Natalie Strese, housing counselor.
Call to schedule a personal tour and,
about available assisted living FINAL/ S T

- .
B preshyterian
bomes & services

5600 Norwich Parkwa:
651.275.5000 * preshome,

Congratulations, Finalist!

PRESENT YOUR BUSINESS IN A FEATURE
FORMAT SPECIFICALLY DESIGNED FOR

OUR BEST OF ISSUE. THIS IS AN EXCLUSIVE
OPPORTUNITY OFFERED TO THOSE BUSINESSES

VOTED BEST OF BY OUR READERS!

Speak directly to your customers with a tailored story
written in the way you want to be featured. Our award-
winning team of writers, designers and photographers
highlight you and your business through this special

advertising opportunity.

CITY MAGAZINE PRICING
EDINA, WOODBURY,

MAPLE GROVE, WHITE BEAR LAKE,
ST. CROIX VALLEY, PLYMOUTH

One-page profile (format featuring one photo)

LUGHT

?’: * FITNESS

REGIONAL MAGAZINE PRICING
LAKE MINNETONKA, CITIES SOUTH
COLLECTION

MATERIAL DEADLINES
Plymouth, St. Croix Valley, Cities South

. AD CLOSE
One-page profile (format featuring one photo)

$2,850 for one magazine

Two-page profile (format featuring two photos)

$3,600 for one magazine

April 3, 2026

MATERIALS DUE
April 10, 2026

Edina, Lake Minnetonka, Maple Grove,

Two-page profile (format featuring two photos)

$4,500 for one magazine

White Bear Lake, Woodbury

$6,000 for one magazine AD CLOSE

May 1, 2026

MATERIALS DUE
May 8, 2026
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2026 PRINT RATES

CITY MAGAZINES:

EDINA, MAPLE GROVE, PLYMOUTH,
ST. CROIX VALLEY, WHITE BEAR LAKE, WOODBURY

DISTRIBUTION: 10,000

Ad Size Open Rate 3X 6X 12X 24X 36X 48X
2 PAGE SPREAD $4,200 $3,600 $3,420 $3,250 $3,095 $2,935 $2,785
FULL $2,400 $2,160 $2,050 $1,950 $1,850 $1,760 $1,675
TWO-THIRDS $1,825 $1,650 $1,550 $1,475 $1,400 $1,325 $1,260
HALF $1,525 $1,375 $1,300 $1,235 $1,175 $1,120 $1,095
THIRD $980 $895 $850 $810 $750 $730 $695
SIXTH HORIZONTAL $695 $625 $595 $565 $535 $500 $475
INSIDE FRONT COVER  $2,850 $2,575 $2,450 $2,325 $2,200 $2,090 $1,985
INSIDE BACK COVER $2,600 $2,350 $2,225 $2,115 $2,010 $1,910 $1,815
INSIDE FRONT + ADJACENT $5,000 $4,500 $4,275 $4,050 $3,848 $3,655 $3,470
BACK COVER $3,250 $3,095 $2,850 $2,550 $2,425 $2,300 $2,195

REGIONAL MAGAZINES:
LAKE MINNETONKA AND CITIES SOUTH
DISTRIBUTION: 15,000

Ad Size Open Rate 3X 6X 12X 24X 36X 48X
2 PAGE SPREAD $5,575 $5,025 $4,775 $4,500 $4,300 $4,100 $3,950
FULL $3,200 $2,875 $2,725 $2,600 $2,475 $2,350 $2,225
TWO-THIRDS $2,395 $2,285 $2,175 $1,995 $1,960 $1,860 $1,775
HALF $1,995 $1,800 $1,715 $1,625 $1,550 $1,475 $1,395
THIRD $1,350 $1,275 $1,130 $1,075 $995 $955 $900
SIXTH HORIZONTAL $925 $845 $790 $750 $700 $675 $645
INSIDE FRONT COVER  $3,795 $3,415 $3,250 $3,075 $2,900 $2,755 $2,610
INSIDE BACK COVER $3,450 $3,100 $2,950 $2,800 $2,660 $2,525 $2,400
INSIDE FRONT + ADJACENT $6,600 $5,950 $5,500 $4,950 $4,700 $4,465 $4,240
BACK COVER $4,290 $3,975 $3,670 $3,225 $3,065 $2,910 $2,765

All rates quoted are net. Pricing is subject to change.
*Six month minimum consecutive issues required to guarantee placement.

Sout

wm plymouth White B‘mr |Lake 'C“ fes
H]dl)lf‘ OTOV bcunm\*\ St CI'OIX a]le - W()‘)dHul‘ = ﬁ'l

; : -." -I ___l ﬁ:‘ -.

P
- ] / | - - . PASSTON
3 : L T - ove to 5 o PROJL G

qé' BOOK LIS

THE
ARTISH

iy 3 L \ . ) _—— 1= il AN b | i 1o e



DIGITAL MEDIA

Our Targeted Email
Marketing Campaign

GIVES YOU THE OPPORTUNITY TO SEND
YOUR MESSAGE, STORY OR PROMOTION
TO THE CUSTOMERS YOU NEED TO REACH.

We are able to create a specific, customized email
list for you. Let’s talk details about the customers
you desire the most. You choose the publish date

and provide HTML and images, or we design a
custom email from one of our templates with your
message, photo, logo and contact information.

edina

MAGAZINE
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MAGAZINE

maplegrove

Sponsor a Digital Issue
FEATURE YOUR BUSINESS TO REACH
OUR LOYAL READERS PLUS 32,499

RESIDENTS OF YOUR COMMUNITY.
Our Digital Edition is emailed on the first
Tuesday of each month.



. DIGITAL ADVERTISING

LakeMinnetonka

Our Individual Websites MAGAZINE

PROVIDE A TARGETED AUDIENCE redif R

WITH THE LATEST INFORMATION

The General Store of
IN EACH COMMUNITY. Minnetonka Is 40 snd

You don’t want to miss this opportunity
to reach an engaged audience through
a trusted resource.

LIFETIMNE FIERS 1. -
JUST ADD WATER qﬂ
v e

The Giuh on Back o
School Recipes

Surf Styte

Your Grad Party Punch Partrars in Parenting
List Dedtvars important
P i Inforrmation

Regater TODRY
wour Anniasl M

Annual Website Statistics

Popular Stories

Users: 406,031 Ages:

Female: 60% 18-24: 11% 45-54: 19%

Male: 40% 25-34: 20% 55-64:19%
35-44: 20% 65+: 11%

Mobile: 64.6% Desktop: 32.8% Tablet: 2.5%

Erteriainment in the Park 2024 < . Head of 1w Clasy
Sharws the Brighl Side
Shop Local

Goldfish Swim School- Minnetonka

Qo & _

@ 1. ocal social channel audience
represents over 64,000
B dedicated followers!

Total followers: 64,000+ Ages:

Female: 80.3 % 18-24: 1.6 45-54: 26.8

Male: 19.7% 25-34: 131 55-64:16.9
35-44: 32 65+: 9.5




In addition to our digital platforms, we offer comprehensive

and targeted digital marketing solutions to help you reach a

niche audience. Explore an omnichannel marketing program
to complement traditional Local. tactics.

b
|
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Programmatic Display Search Engine Marketing
Programmatic display puts your brand in & Optimization (SEM/SE O)

front of buyers before they are in the market

for your service. Audiences can be targeted Stand out in the market and increase

by keyword searches, past website visitors,

your local footprint by increasing your
demographics and more. ranking throughout the web.

Email Marketing

Geofencing
Leverage a targeted, opt-in list of Target future customers through Device
consumers interested in your product to ID based on where they have been,
drive web traffic, branding and sales.

where they live and more.

Additional strategic automated digital marketing tools are available.
Please inquire.



localmedia.co

VISIT US ONLINE

plymouthmag.com whitebearlakemag.com
stcroixvalleymag.com edinamag.com

woodburymag.com lakeminnetonkamag.com
maplegrovemag.com citiessouthmags.com




